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HOW ARE YOUR CUSTOMERS 
CONNECTING WITH YOU?  
It is amazing how fast the year has progressed already! We hope you have 
had some time to implement some of the ideas from past articles in your 
business. Every little step can hopefully lead to additional business! 
Speaking of small steps to help  your business, we found this month’s 
article to be extremely beneficial, yet simple. Most people in our small 
towns know where many of the local businesses are, their hours, etc. 
However, there is always business to be had from passers by or others out 
of the area, so it seems to make sense to take the steps outlined below. 
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WHY “GOOGLE MY BUSINESS” IS SO 
IMPORTANT TO YOUR BUSINESS 

GOOGLE MY BUSINESS GETS YOU FOUND LOCALLY
If you enter an internet search, no matter what browser 
you use, you usually receive results based on your 
location. These local search results are critical to getting 
found and allowing customers to review your business. 
Also known as Google Places, Google My Business makes 
it easier for customers to find information about your 
business online, including hours of operation, contact 
information and directions – all across multiple devices.

Bottom line is your business MUST be listed in Google 
My Business if you want to be found online in a local 
search. A fully complete and working Google My 
Business page can increase the success, for both your 
online and offline operation.

It is also critical to make sure that your Google Page is 
complete and accurate, and optimized for best results. 
Having one that is working correctly can have a big 
impact on not only traffic to a website, but for 
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visitors to the actual physical location of the businesses as well. Put simply, a fully complete and
 working Google My Business page can increase the success, for both your online and offline operation.

When users search for your product or service, the local search listings are the ones that dominate. In most 
cases, these local listings will be accompanied by markers for the lucky few, along with their addresses and 
phone numbers. Google also displays a map that points to each business highlighted in the actual search list.

GOOGLE MY BUSINESS (GMB) PAGE SETUP
Setting up a GMB page is relatively straightforward. It’s free to set up and will enable you to appear in local 
search results for queries specific to your products or services.

The first step is to claim your page if you have not done so already. If you are unsure whether this has been 
done, you can do a quick search on Google Maps to find out if there is a page for your business already 
created. See below for an example:

If you have no page, then sign in with your Google Account and simply create one using the easy instructions 
provided. You will need to get your profile up to as near completed status as possible, then verify it through 
a phone call or postcard code. Until you have verified your listing, you will not be able to hit 100%.

OPTIMIZING YOUR 
GOOGLE MY BUSINESS 
PAGE
Optimizing your business 
website is very important 
for online presence. So too, 
is optimizing your Google 
My Business page if you 
want to appear on local 
search results. Google’s goal 
is to help people find 
businesses close by to 
where they are located. This 
can make it difficult to 
attract customers from a 
location outside the 
boundaries set by Google. The closer the searcher is to your business, the higher up you may appear on the 
search results.

So how do you optimize your Google My Business page to get found by people outside the specified range? 
It can involve a complex algorithm, but also requires your business to be on other third party directory 
listings, like Yelp, Trip Advisor, Citysearch, and other smaller, high quality sites. You will need to make sure 
your Name, Address and Phone (NAP) information is consistent across all these sites for the best results in 
search engine rankings.


